


Mission

Visit Sweden is the official tourism
organization responsible for
promoting Sweden as a travel

destination. S, LA n
Simply: make more travellers 120 years

discover Sweden.

Founded in 1902 by
The Swedish Traffic Association
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We are shaping the new
of purposeful travel.

Visit Sweden
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A new sense of responsibility has emerged: Over half take or will take
environmental considerations into account

When choosing a holiday destination, do you take the environment into account?

Yes, environmental considerations already have, and 27% 2024
will continue to have, an impact on my choice of I 224 m 2018

. . . 0 0,
holiday destinations DN 19% 51% m 2015

i i i T 249
Yes, | will take environmental considerations into 25/:/
_ (o]

account in the future, but have not done so far D 23%

No, environmental considerations do not and will 19%
not have any impact on my choice of holiday I 20
destinations N 25%

. 149
| do not know what level of environmental ] fscy
(o]

considerations my holiday destinations have I 10%
8%

| have no knowledge in this area [l 7%

B 6%

Target group analysis 2024 Visit Sweden/YouGov, 7 markets, Ar: 2024, 2018, 2015. Target group: global travelers intrested in travelling to Sweden



Social sustainability is highly valued
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The world's first fossil-free ski
resort in the heart of
Stockholm, Sweden

* |Initiative from Skistar: “Together for white
winters”

* Hommarbybacken in Stockholm is fossil-
free

* The knowledge and experience gained will
be important not only for Skistar as a
company but for the entire industry

Photo cred: Stefan Nuth



lcehotel a world famous icon -
built on nature's terms

* [cehotel keeps sustainability at the forefront of its
development as it continues to grow.

* The hotel is working towards becoming CO2-
negative, utilizing sustainable building materials,
solar panels to regulate temperature and ice
sourced directly from the Torne River — returning to
its source as it thaws each spring

Hans-Olof Utsi/imagebank.sweden.se
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Gothenburg - Welcoming & inclusive,

Prosperous & growing, environmentally & L — -
climate smart e

* Mission: Promoting the development of
Gothenburg as a sustainable destination, so
that everyone who lives and works here
benefits from a growing hospitality industry.

e Gothenburg has ranked as the top destination
seven times, (nr 2- 2024), according to the Global
Destination Sustainability Index (GDS).

* Example: 88% of the hotel rooms are eco-friendly

Per Pixel Petersso
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