
• The built environment, both in general and specific 
accessible facilities offered by tourism service 
providers

• Transport, both public and private
• Information and communications technology (ICT), for 

both planning and booking purposes
• Positive attitude

Making the tourism experience inclusive



It’s Not What You Do, It’s How You Do It



Valuable 500 top 15 companies



What’s important to a disabled traveller?

52.6% Being treated with kindness and respect

43.2% Staff who understand my needs

30.4% Want more access information on websites

39.8% Lamented a lack of contact information for accessibility questions

Source: Opinium poll of 3500 disabled people on behalf of the Valuable 500 (2022)



What do you look for in a travel agent or travel provider?
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STAFF THAT TREAT ME WITH KINDNESS AND RESPECT

STAFF THAT UNDERSTAND MY NEEDS

WEBSITE MENTIONS ACCESSIBILITY OF HOTELS OR ACTIVITIES

DEMONSTRATED UNDERSTANDING OF DISABILITY AND NEEDS OF DISABLED HOLIDAY 
GOERS

RANGE OF ACCESSIBLE TRANSPORT OR ACCOMMODATION

DETAILS OF ACCESSIBILITY AND ADJUSTMENTS FOR TRAVEL FACILITIES

ACCESSIBLE WEBSITE

ENCOURAGES CONVERSATION TO DISCUSS MY NEEDS

OTHER  

NOTHING IN PARTICULAR

Now thinking specifically about accessibility, which of the following factors are 
most important to you when choosing a travel agent or travel provider?

Valuable 500 survey 2022, USA, n = 1000


