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SWEDEN

68,5 million
guest nights

Total number of
guest nights

Total number of
guest nights 2023, all
accommodation

types.

Source: Statistics
Sweden/The Swedish
Agency for Economic
and Regional Growth.

} WEST SWEDEN
11 million
guest nights

GOTHENBURG REGION

5,8 million
guest nights

Day visitors

Lenght of stay

Length of stay 2023,
based on annual
interviews with visitors to
West Sweden.

Source: Visitor Survey West

Sweden/West Sweden
Tourist Board.

Overnight stays

Average stay is 5 nights

Italy
Denmark netherlands

USA
Germany

Others

Largest markets

Guest nights in West Sweden o
2023, all accommdation
types, divided by nationality.

Source: Statistics Sweden/The
Swedish Agency for Economic
and Regional Growth.

Sweden



Stepping up Sustainability

As'little unnecessec More visitors More full-time jobs
environmental impact Good for both when and where and more resilient !
as possible residents and visitors places are not full businesses -
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Occupancy rate per month (capacity utilisation)

Occupied (sold) rooms in relation to available rooms.

2023
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Occupancy rate (capaity utilisation) E
Occupancy rate (capaity utilisation) Jan-Dec 2023 in West Sweden, (hotels, holiday villages & hostels). S E N

Source: Statistics Sweden/The Swedish Agency for Economic and Regional Growth.



Gothenburg occupancy of year
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Length of stay seasonality
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Source: Statistics Sweden/ The Swedish Agency for Economic and Regional Growth
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Potential Travel Periods
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Familieavontuur in West-Zweden

Ideale reis voor

vanst € 73055

Offerts aanvragen

Contacteer ons

o

.
«

’st O GOTHENBURG

LAKE VANERN

LAKE VATTERN




LAKE VANERN

O

LAKE VATTERN




GOTHENBURG

o\

LAKE VANERN

LAKE VATTERN




gothenburg  ¢(ERLL



N ~\c.\.'
IS W\ \.
\ N

Attracting longer stays
5 Take aways

.-':ii"l:;.._ i

- |dentify capacity needs, target groups, and develop attractive & accessible offerings
— Find collaboration partners and channels to reach the target audience

- Marketing that supports sustainable destination development

— Promote local hospitality to extend guests' stays

— Collaborate across sectors and geographical areas for development and marketing




Linda Sturk, West Sweden Tourist Board
Linda.sturk@vastsverige.com

www.westsweden.com
www.facebook.com/westsweden
www.instagram.com/westsweden

Petra Gamerdinger, Gothenburg & Co
Petra.gamerdinger@goteborg.com

www.goteborg.com
www.facebook.com/goteborgcom
www.instagram.com/goteborgcom
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