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Who we are
.

One of the largest OTAs in Japan

# of Hotel & iOS APP rating

42 6k 4.6

onthly Roo
# of Reviews Night Share

14.1MM over 20%

*As of Jul. 2024

(o

Rakuten Travel

Book Japanese
hotels and ryokans

Rakuten Travel

Trusted by over
1.6 billion members
worldwide

One of Japan's leading
online travel agencies
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Background : Awareness of Japanese Sustainable Tourism Issues

= 45 % of travelers aware
sustainability during travel

1

= Lower compared to the global
trends? (75% : 53%)

(1 : Source: Rakuten Travel 2022 Survey on Awareness of Sustainable Travel)
(2 : Source: Booking.com 2024 Survey on Sustainable Travel)
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On-Site Initiatives for Sustainable Travel

Article about

Rokuten "\ o) =

~~ Sustainable stayat = Dedicated page to promote

YAFTFWES

Rakuten Travel

'GOOD NATURE Sustainable Travel
QTEL KYOTO”

o LR

= Sustainability—Focused
Articles and News

A Page promote

Enjoying
Sustalnable Travel
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(70



Matching Sustainable travel demand by semantic search with Al

Al powered our data to provide landing pages with Rakuten

[
sustainable keywords Data
i Bal= a
Plan Data
User search
Search....
E 1‘ o ;;;)aokuzmuwaswmﬁ HOtel Data
: e I
Landlng Pages WIth 1 DERSHTSE KRARS BEHLE
— N

sustainable keywords W “g—
¢ ‘

Review Data

HER | A - K - BRA
4.25 (%233f%)
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https://freepngimg.com/png/74732-box-search-square-angle-creative-free-png-hq
https://creativecommons.org/licenses/by-nc/3.0/

Matching Sustainable travel demand by semantic search with Al

Renovated accommodation
from Japanese traditional
houses

Rakuten A =
Travel @ _ﬂ -

LEDERREY /R—3 Y LIEETTHORE

-u mﬁ SMDELEN? ]6 9[

HER | LE - R - U8
4.62 (%2260

R

Accommodation where you
can enjoy river rafting

Rakuten =
Travel N -

2EDFITA Y IHRLDBZETTHOFRTIL

GRS

BER | X&5E - 88 - L - FFI
5.00 (£22ff)

Accommodation where you
can enjoy stargazing

Rakuten ! =
Travel @ _Z[ Tl

LEOXBEANRLOEIET IHDRT

14

\ —- )

LEOXERANRLDZETTHOTRTIL
"?:L-v):j'l«‘af7" ELI? ]6 9[

F=RN\LTa THOF VI EEEILT
1 xx&

BERIR | FIgk

Accommodation where you
can enjoy “Kiritanpo” (a
traditional dish)

Rakuten —
Travel B o £

LEDEDABEHRLHZIETTHORE

1 DEHSMIZE KRARS BEELE

HER | A - X - BIRA
4.25 (£233f%)

CONFIDENTIAL

7



Search Filters for Sustainable Accommodations

= Sustainable hotel Filters and
Displays

Sustainable
Travel Badge

= Sustainability Labeled Hotel

(70

GOOD NATURE HOTEL K
YOTO (VYR RAFvr— KFI
Faoh)

4.76 (2174/%)

Sustainability
Labeled Hotel

| SRLEBRELTWVSE

TO-NVBRE: TJ)—2F—TaA5R)L) 2RELIEET

DABEERT. BEESHL.

AVEZFESNRFSBD

7,200M~
GEERA7,9208~)

’7 )/ hTTAL =8 Th = R K5

B|IER RB WLER (BAL®
BA) nt MIJ

| T4 -YOREERIFTVSE

2 YAFFINLSAL QIITPESFESNEASD

4,091~
(EE#HA4,5008~)

EHER ASORYES LBAL BIER B8
EHEOT RER BA)
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Partnership with JTB and Booking.com Japan

Tips for_Sustainable Travel . . .
> AT F )Lt TOL o b = Creation and Distribution

M EoiRITE x5 E LA E

e s oisine seaesmsas of Sustainable Travel Tips

A

 LTOBBEAEE) | WELCOBBIERE mATHE> gl 8 TSR
Mk
([@o7EL %‘
& "l
W &
p \| | !% e
2, o || y
ﬁ,,,/ =i Lo}
| | ] ome exampies O eseé
FAFTTAGUMEL T IRONS LATARRTEES. BETHRTECLT ARTHOALSIMEREZ S RESEMITONNURCEHTR
SAE LT, NEXCONRORFT cozomusumL 2T, RHOBEREXR, BEILORR
ALAORN. BRAOABER: % ERRL2T, ERRBECICH Y 2T, ]
sy, t
P 2 ; BRERY 7 -1 I s
C ReMLLdcBoks g JATYPIAATEE o 8 R400:8HBLLS p
? xQEonES BAOREL &S 2

“op walking

v staying in accommodations initiating
P o P oo ® G sustainability

= YN 9 - : : "
2 @ B {% TR 5 N v using public transportation biking or
NI | 3 y .

ONRNOXNE ERSTIRY.

‘&*f% F }\EF v Enjoy the local products and food

SiTRAAReEAL2Y. 0000 ROEELAY. AREEEREES  cesiikemmize., 00 TRt

swoescooe. JIB  RAKUten Travel  Booking.com
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Joint Booth at Japan's Largest Travel Expo

= Promoting Sustainable Travel

FF I WIS g
A i aseooseztl~ B
5

Rakuten Travel B “g.com

= A model for future corporate
collaborations
in the industry

(70
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Regular Meetings of GSTC Japan Members

m DBring together
industry leaders

Future Initiatives from
Discussions
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